/-? 'l ‘I-!‘
ki’piﬂj "rwk )kLIJﬂE)Uato)iiE%lu\gmiﬁfiﬁt‘fﬂ’f&k';nn

HOH F WP 4B W ih
DR B K 2% 5" KA =
T 68 L o B 7K i E D D
AT CHEART RO oy
BB E Y ol K E 2
REERFAEWN ) E L@ &
ZE ko ka2 B H il
\LIFR%) B3 EChE Lo E T YA K
= TAH & CHE T oW o )
ol BiESAITRERT 2
3 —BEBn s VRS T =
Cwmmmne  ciizeiczitio S
E(—== ® 2 =
H5>DHEH FAaE T LIS L EE -
FTAEL. 8£H TFEB T T s kR g
- (LR ET, EBE
EENTIE, SHFEMPEAN TS CHEIFEE : :

X o e Ll oo i< v % B
DRIRPIIRF EZEHNICITL. WDTH A F IE I/IJ#S ¥ 0 % %3 A N %
KKITHITTED & S BEN SEHLTVE % i %ZJ n £ 5§- < * f{{%f ; ? rch =
o NSERBIOEBEN LB LI EEE, 2] soa BT £ 335500 4
HEANEITS & DB, HR O EE LR THLg FAT A0 b e
SRR BHAERET > CLE T, e 2R Aok -

ANDSBICBEND T ENSKERT EBHHY %?; g)gg H}; B;y o : j?i % é i =

Y X N—ERE & YL\ # 7 % &5k o

FIH )f\//\ ﬂ:i:fﬁ?b\ f@\\ij@@_ﬁ/b\‘\i S %%‘. e 5 2% g 2

2ORHITEENT B EICPINVERLT KEE EmE S by 5

\E T, JHEBAEICEDRA N TEHE = Bk R & B AT [
t,_éﬂ_“ HISEIIC RS DN, TS 2 & -
fEICHE 2T XU & D ! g X < O w5 T 18
% D Ao R T &R

MIYAKONOJO City Public Relations 2022.1



